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In today's world, digital technology has flooded all areas of our lives. Progress
in all areas of science and industry is happening at an incredible rate, so there is a
need to track new technologies and implement them as soon as possible.

Digital marketing is a model of 21st-century marketing, marketing of mass
individualization, marketing using digital channels. It is an evolution of Internet
marketing and allows you to interact with target market segments not only online but

also offline.
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The digital industry is constantly evolving and new types of interaction with
the audience are emerging. Interaction with the audience is a key point in this
direction. Now consumers shape the product the way they want to see it, now they
have the opportunity to directly contact companies, express their views and to be
heard. In turn, companies with even small budgets can provide information about
their own products to potential consumers, but do not forget that one negative
response can be critical affect sales. That is why digital marketing is now developing
so rapidly in all its manifestations. Especially this noticeable on the example of the
tourist market. In the field of tourism, digital marketing solves the following tasks:
support image of the enterprise; support in launching a new service or tourist product
on the market; increase recognizability; sales promotion. [1]

Territorial marketing traditionally uses only a certain list of promotion tools,
but with the development of digital technologies, there are opportunities to modernize
them or create new ones [2].

Innovative means of promotion include the following tools: QR-codes, virtual
3D tours and theater tours of the city.

QR codes became very popular when they appeared, as they practically build a
bridge between the Internet and offline. Someone walks down the street and sees a
call-to-action code, whether it's a discount, some directions, or other details. They
scan it with a smartphone and enjoy the information. The use of QR-codes occurs
during the design of descriptions of historical and cultural sites, works of art and even
near natural monuments. Today, matrix codes, the information in which can replace
the guide's story, are already used on the streets of Ukraine in Sumy, Lviv, Kyiv and
many museums. Instead of using their favorite search engines and viewing one result
after another, people simply scan the code with a smartphone and get relevant
information immediately [3].

Virtual 3D tours help everyone who has access to the Internet to visit different
parts of the world. The most popular service is Google Maps, the site contains free

tours of cities and museums around the world. By viewing 3D panoramas, a potential

© Rosokhata Anna, Jasnikowski Adam, Didenko Inna, Koroshenko Valeria
33



CyuacHi 8UKIUKU ma achekmu iHHO8AYIIHO20 PO3BUMK)
E€KOHOMIYHOI HAYKU 1 NPAKMuKu
Exonomika ma ynpaeiinua HAUiOHATbHUM 20CROOAPCHIEOM www.openscilab.org

tourist gets the opportunity to check the accuracy of the description of the tourist
object. Virtual reality creates a sense of presence in the destination, away from the
location of the consumer, and also provides opportunities for interactivity. Using VR,
tourists can take a walk in the most unusual places on earth, which is similar to
"teleportation", which allows you to interact more deeply than ever with a tourist
destination. In addition, virtual tours are more informative than brochures, which
causes more emotions in the participants and contributes to the acquisition of the tour
[4].

Theater tours are the least common of the listed marketing tools. At the starting
point of the show you get a set of headphones designed specifically for immersive
shows. 3D surround sound technology provides the effect of full presence when
traveling around the city. "Listening to the city" is the only project that implements
this type of tour, it works in Sevastopol, Perm, Petrozavodsk and other cities in
Russia.

Particular attention should be paid to social networks. Social networking is
currently the fastest growing sector in digital marketing. Most people now have at
least 1 page on social networks and are regular users. Both for the promotion of a
personal brand and for the formation and promotion of a brand in a certain territory,
maintaining pages on social networks is an integral part of the marketing strategy.
Such pages usually cover news, announcements of events or some important
messages, because most of the subscribers of such pages are citizens.

Digital technologies are an effective means of promoting the territory, the use
of which will allow you to stand out among competitors. Digital marketing allows to
join new technologies, opens new forms of work with people, provides an
opportunity of constant interaction with the business partners, and also access to

various information sources that as a whole influences development of the territory.

The research was performed within the budget research: "Simulation modeling of
influence's trajectory of behavioral attractors on macroeconomic stability: the role of transparency

and public trust” (Ne 0121U100469), 2021-2023.
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